ob seekers have
GREAT EXPECTATIONS.

Are you MEETING THEM?

If you want to improve your candidate experience, you need to start by understanding the
expectations of job seekers. Here are some stats that tell their story.
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Contact NAS Recruitment Innovation o learn what job seekers are
looking for, where your site might be falling short and what you can do to create a candidate

experience that turns job seekers into applicants.

Resources: LinkedIn, Glassdoor, Kununu, recruiting.com, SmallBizGenius, Talentegy, TalentAdore, Talent Board, and The Undercover Recruiter.



https://www.nasrecruitment.com

